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INTRODUCTION
Our visual identity uniquely and distinctively 
sets us apart from our competitors and has 
been created to represent our organization, 
and reflects our values, personality, ambitions 
and our people. 

This document provides guidance for 
successful implementation and use of our 
visual identity, to ensure consistent application 
across all aspects of our business.

When possible templates have been created 
to make it easy to create and use materials 
provided in this brand guideline. All available 
templates for general use can be found at:

http://eric2-1.textron.com/TextronSystems/
TSC_COM_DPT/Templates/Pages/default.aspx

1.1
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TEXTRON SYSTEMS
MISSION AND VALUES

Our Mission is what drives our business each 
and every day. Our Values are the foundation 
on which we base every action we take toward 
achieving our Mission. Ultimately our goal is to 
deliver to our customers world-class products 
and services, together as one Textron Systems.

Mission Statement:
Globally deploy innovative, intelligent and 
effective integrated platform, protection, 
attack and intelligence solutions that deepen 
customer capabilities and deliver value.

Values Statement:
To fulfill these goals, Textron Systems will 
exemplify Textron’s values of INTEGRITY, TRUST, 
RESPECT and the PURSUIT OF EXCELLENCE 
which will guide us in our mission.
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TEXTRON SYSTEMS
BRAND PERSONALITY

AUTHENTIC

INNOVATIVE

COLLABORATIVE

Trustworthy, Open, Accomplished

Through honest and transparent customer 

interactions, our success is built on the 

pursuit of excellence and delivering proven 

solutions to our customers.

Visionary, Focused, Intelligent

We invest in our people and technology 

to explore what is possible, push beyond 

what is known, creating and supporting 

world class solutions.

One Company, Diverse Partners

We believe in the power of possibilities 

and the strength of collaboration, both 

with our customers and across our 

businesses. Our diversity enables us to 

harness our collective solutions to deepen 

customer capabilities. 

Our brand personality describes how we want others 

to see Textron Systems as a brand. They capture 

what make Textron Systems distinctive and describe 

the tone and manner of our brand. These are the 

foundation for the way we communicate. Our brand 

personality should be present in both the things that 

we say, and our interactions with customers and 

other key audiences. 
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TEXTRON SYSTEMS
TONE & VOICE
 Our tone and voice are the manner in which we 

communicate, creating  a consistent and cohesive 

identity that reflects our brand’s personality.

By being bold and determined across our businesses 

we show our audiences our combined strength and 

focus on what is possible. 

When communicating, consider the audience’s 

knowledge and keep communications clear and 

simple.

Don’t use negative imagery or negative selling copy 

to drive response. 

BOLD DETERMINED
As a company we are proud of the world 

class solutions we offer. Using a bold tone 

tells our audience that we are confident 

in our solutions, never arrogant, clear and 

direct when communicating.

As a company we are determined to 

provide innovative solutions for our 

customers. Using a determined tone tells 

our audience that we are relentless in our 

pursuit for innovation. 

DOMAIN DOMINANT
SEAMLESSLY SMART
In today’s unpredictable, hybrid environment, 
you need smart, seamlessly integrated solutions 
to connect your cross-domain assets.

TONE & VOICE

EXAMPLE OF TONE & VOICE
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THE LOGOS2.1
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DESCRIPTION OF 
TEXTRON SYSTEMS LOGO
The Textron Systems logo is the most immediate 

representation of our company, brand and our 

people. It links our heritage to Textron, but sets us 

apart as a company. 

Our logo is a valuable company asset that must be 

used consistently in the proper approved forms.

Logo Title

Minimum logo width: 1.5 inches or 108 pixels

space

Logo

The logo is a two part title; 
TEXTRON and Systems. The two-
color logo should always be used on 
white backgrounds or backgrounds 
containing a value less than 30% 
black.

Sizing

The logo must not be reproduced at 
a size smaller than 108 pixels.

Spacing

The minimum exclusion zone 
margin for all of our company 
logos is based on the dimension 
of the width and weight of the X 
in the logo graphic. With all the 
logos, a clear space of one X must 
be maintained on all sides. The 
exclusion zone should be measured 
from the farthest edge of the logo 
on all sides. No element may 
encroach on this space.

Fonts

Textron Systems - custom

Colors

Textron - Pantone 294 | Textron Blue
Systems - Pantone  Black | Systems Black

Logo if on black background uses the Systems in white

If there is an instance when the Textron Systems logo or logo 
lockup is not suitable for use, this alternative logo is available.
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DESCRIPTION OF 
TEXTRON SYSTEMS LOCKUP WITH LINE
An alternative Textron Systems lockup is available 

for use, in addition to the standard logo. This 

lockup includes a fine orange line below the Textron 

Systems logo and must be used consistently and in 

the proper approved forms. 

Logo Title

Logo Line

Minimum logo width: 1.5 inches or 108 pixels

H”

H / 5”

space

H / .4”

Logo

This lockup includes the thin orange 
line under the Textron Systems logo. 
The three-color logo should always 
be used on white backgrounds or 
backgrounds containing a value less 
than 30% black.

Sizing

The logo must not be reproduced at 
a size smaller than 108 pixels.

Spacing

The minimum exclusion zone 
margin for all of our company 
logos is based on the dimension 
of the width and weight of the X 
in the logo graphic. With all the 
logos, a clear space of one X must 
be maintained on all sides. The 
exclusion zone should be measured 
from the farthest edge of the logo 
on all sides. No element may 
encroach on this space.

Fonts

Textron Systems - custom

Colors

Textron -Pantone 294 | Textron Blue
Systems -  Pantone  Black | Systems Black
Line - Pantone 7564 | Line Orange

Logo if on black background uses the Systems in white
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BLACK AND WHITE ALTERNATIVES 
TEXTRON SYSTEMS LOGO

RICH BLACK BACKGROUND
One-color reversed logo should be used on dark-
colored backgrounds.

The primary use of the Textron Systems logo is the 

2-color version on page 12. However, when this is 

not possible, it may be used in all black or reversed 

out to white. 

The logo can appear on color, illustration or 

photographic backgrounds, as long as the legibility 

and integrity of the logo are not diminished. 

LIGHT BACKGROUND
One-color reversed logo should be used on light-
colored backgrounds.

COLORED BACKGROUND
One-color reversed logo should be used on colored 
backgrounds.

IMAGE BACKGROUND
When using any of the Textron Systems logos inside 
a photograph, the logo should be placed in an 
area with no visual disruption and should always 
be surrounded by ample clear space for maximum 
visual impact.
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It is important that the appearance of the logo 

remains consistent. The logo should not be 

misinterpreted, modified or added to. The logo 

must never be redrawn, adjusted or modified in any 

way. It should only be reproduced from the artwork 

provided. 

To illustrate this point some of the more likely 

mistakes are shown.

USAGE - DON’TS
TEXTRON SYSTEMS LOGO

Do not stretch the logo vertically

Do not stretch the logo horizontally

Do not change the color of Textron. Do not change the color of Systems unless 

using the black and white alternatives

Do not add extra space in between Textron and Systems

Do not decrease the size below 1.5 inches or 108 pixels
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Do not change the fonts

Do not let the logo appear on its side or at an angle

Do not allow the logo to appear ghosted or as a watermark, 

except on promotional or other items with prior approval 

from Marketing

Do not add elements inside the logo

USAGE - DON’TS CONTINUED
TEXTRON SYSTEMS LOGO

Systems

Do not stack the logo
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USAGE - DON’TS
TEXTRON SYSTEMS LOCKUP WITH LINE

Do not change the length of the line

Do not change the distance of the line from the logo title

Do not move the position of the orange line

It is important that the appearance of the logo 
lockup remains consistent. The logo lockup should 
not be misinterpreted, modified or added to. The 
logo lockup must never be redrawn, adjusted or 
modified in any way. It should only be reproduced 

from the artwork provided. To illustrate this point 
some of the more likely mistakes are shown. 

Do not change the weight (thickness) of the orange line
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DESCRIPTION OF 
TEXTRON SYSTEMS CIVIL & COMMERCIAL LOGO
The Textron Systems Civil & Commercial logo is 

a new addition to our branding. Our defense and 

commercial segments have unique customer 

targets with varying needs. Recognizing this, we 

have created a Civil and Commercial sub-brand, 

which introduces orange as a primary color and is 

recognized with its own unique logo layout. 

The logo incorporates the standard Textron Systems 

logo with the introduction of a TS mark and the new 

Civil & Commercial Orange. 

As a valuable company asset, this logo must be used 

consistently and in the proper approved forms. 

Logo Title

Logo Symbol
Commercial Title

Logo Line

H”

H / 3”
H / 2”

H / 1.5”

space

H x 2.2”

H / .4”

Logo

The logo consists of the Textron Systems 
title, line, commercial title and TS 
symbol. The four-color logo should 
always be used on white backgrounds 
or backgrounds containing a value less 
than 30% black.

Sizing

The logo must not be reproduced at a 
size smaller than 108 pixels.

Spacing

The minimum exclusion zone margin 
for all of our company logos is based on 
the dimension of the width and weight 
of the X in the logo graphic. With all the 
logos, a clear space of one X must be 
maintained on all sides. The exclusion 
zone should be measured from the 
farthest edge of the logo on all sides. No 
element may encroach on this space.

Fonts

Textron Systems - custom
Civil & Commercial - Avenir Medium

Colors

Textron - Pantone 294 | Textron Blue
Systems - Pantone Black | Systems Black
Line - Pantone Cool Gray 9C | Line Gray
Civil  - Pantone 158 | Commercial Orange

Minimum logo width: 1.5 inches or 108 pixels

Logo if on black background uses the line and Systems in white
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LOGO LOCKUP ALTERNATIVE
TEXTRON SYSTEMS CIVIL & COMMERCIAL LOCKUP
An alternative Textron Systems Civil & Commercial 

lockup is available for use as a footer in applications 

such as PowerPoint and letterhead.

This lockup must be used consistently and only as a 

footer in the proper approved form. 

Logo

The logo consists of the commercial title 
and TS symbol. The one-color logo should 
always be used on white backgrounds or 
backgrounds containing a value less than 30% 
black.

Sizing

The logo must not be reproduced at a size 
smaller than 108 pixels.

Spacing

The minimum exclusion zone margin for all of 
our company logos is based on the dimension 
of the width and weight of the X in the logo 
graphic. With all the logos, a clear space of 
one X must be maintained on all sides. The 
exclusion zone should be measured from 
the farthest edge of the logo on all sides. No 
element may encroach on this space.

Fonts

TS - custom
Civil & Commercial - Avenir Medium

Colors

Pantone 158 | Commercial Orange
Civil  - Pantone COOL GRAY 11C | Medium Gray

Logo Title

Logo Symbol

Minimum logo width: 1.5 inches or 108 pixels

Alternative logo option - product branding and social media

Logo Title

Logo Symbol
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BLACK AND WHITE ALTERNATIVES 
TEXTRON SYSTEMS CIVIL & COMMERCIAL LOGO
The primary use of the Textron Systems Civil & 

Commercial logo is on page 18. However, when this 

is not posible, it may be used in all black or reversed 

out to white. 

The logo can appear on color, illustration or 

photographic backgrounds, as long as the legibility 

and integrity of the logo are not diminished. 

RICH BLACK BACKGROUND
One-color reversed logo should be used on 
dark-colored backgrounds.

LIGHT BACKGROUND
One-color reversed logo should be used on 
light-colored backgrounds.

COLORED BACKGROUND
One-color reversed logo should be used on colored 
backgrounds.

IMAGE BACKGROUND
When using any of the Textron Systems logos inside 
a photograph, the logo should be placed in an 
area with no visual disruption and should always 
be surrounded by ample clear space for maximum 
visual impact.
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It is important that the appearance of the logo 

remains consistent. The logo should not be 

misinterpreted, modified or added to. The logo 

must never be redrawn, adjusted or modified in any 

way. It should only be reproduced from the artwork 

provided. 

To illustrate this point some of the more likely 

mistakes are shown.

USAGE - DON’TS
TEXTRON SYSTEMS CIVIL & COMMERCIAL LOGO

Do not stretch the logo vertically

Do not stretch the logo horizontally

Do not change the colors

Do not change any fonts

Do not decrease the size below 1.5 inches or 108 pixels

CIVIL & COMMERCIAL
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Do not add extra space in between any elements within the lockup

USAGE - DON’TS CONTINUED
TEXTRON SYSTEMS CIVIL & COMMERCIAL LOGO

Do not let the logo appear on its side or at an angle

Do not allow the logo to appear ghosted or as a watermark, except 

on promotional or other items with prior approval from Marketing

Do not remove or add elements inside the logo

Do not stack the logo
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COLOR THEME2.2
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The Textron Blue is an essential part of our brand identity and 

heritage. Combined with Textron Systems Black and Orange 

a distinct style is created, which is simple to use and powerful 

through its simplicity. 

We’ve defined a core set of colors and the colors between 

those reflect the openness of the system – showing how you 

could filter the defined colors at various values. 

PRIMARY 
COLORS

SYSTEMS BLACK

Pantone:                      Black

4-color (CMYK):      C:0 M:0 Y:0 K:100

RGB:                                 R:0 G:0 B:0

HEX:                            #000000

COLOR TONES

COLOR TONES

TEXTRON BLUE

Pantone:                      294

4-color (CMYK):      C:100 M:58 Y:0 K:21

RGB:                                 R:0 G:85 B:150

HEX:                            #005596

100%

100%

80%

80%

60%

60%

40%

40%

20%

20%



23

COLOR TONES

LINE ORANGE

Pantone:                      7564

4-color (CMYK):      C:8.44 M:47.46 Y:100 K:.15

RGB:                                 R:230 G:147 B:0

HEX:                            #E69300

100% 80% 60% 40% 20%

COMMERCIAL ORANGE

Pantone:                      158

4-color (CMYK):       C:0 M:62 Y:100 K:100

RGB:                                 R:254 G:127 B:0

HEX:                            #FE7F00

COLOR TONES

100% 80% 60% 40% 20%

LINE GRAY

Pantone:                       Cool Gray 9C

4-color (CMYK):       C:58.03 M:49.9 Y:45.59 K:14.38

RGB:                                 R:110 G:110 B:114

HEX:                            #6E6E72

COLOR TONES

100% 80% 60% 40% 20%
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SECONDARY  
COLORS

LIGHT ORANGE

Pantone:                  124

4-color (CMYK):     C:11.49 M:34.54 Y:100 K:0

RGB:                           R:227 G:168 B:1

HEX:                           #E3A801

DARK ORANGE

Pantone:                  7565

4-color (CMYK):     C:19.52 M:59.08 Y:100 K:5

RGB:                           R:197 G:117 B:0

HEX:                           #C57500

LIGHT BLUE

Pantone:                  2995

4-color (CMYK):     C:73.29 M:21.27 Y:.95 K:0

RGB:                           R:31 G:160 B:216

HEX:                           #1FA0D8

The Textron Systems color palette has been expanded 

to include complementary colors and can be used in the 

following combinations. 

DARK BLUE

Pantone:                  7694

4-color (CMYK):     C:100 M:78.43 Y:36.45 K:24.39

RGB:                           R:1 G:61 B:100

HEX:                           #003D64
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NAVY BLUE

Pantone:                  540

4-color (CMYK):     C:100 M:80.49 Y:45.77 K:49.07

RGB:                           R:0 G:40 B:67

HEX:                           #002843

LIGHT GRAY

Pantone:                  Cool Gray 9c

4-color (CMYK):     C:58.03 M:49.9 Y:45.59 K:14.38

RGB:                           R:110 G:110 B:114

HEX:                           #6E6E72

MEDIUM GRAY

Pantone:                  Cool Gray 11c

4-color (CMYK):     C:66.44 M:59.39 Y:58.05 K:41.15

RGB:                           R:71 G:71 B:71

HEX:                           #474747

DARK GRAY

Pantone:                  447

4-colour (CMYK):  C:69.27 M:62.86 Y:61.86 K:56.57

RGB:                          R:3 G:78 B:162

HEX:                           #034EA2

SECONDARY  
COLORS
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TEXTRON SYSTEMS
COLOR RATIOS
Leveraging our colors helps strengthen our brand. 

One critical aspect is using the colors in consistent 

proportions. The amount of color used in each 

application will vary from one to the other. 

Use the pie charts below to guide you in balancing 

primary and secondary colors in Textron Systems 

branded materials. 

MEDIUM GRAY

LIGHT GRAY

LIGHT BLUE

LIGHT GRAY

MEDIUM GRAY

LIGHT BLUE

PRIMARY - BLUE ACCENT
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MEDIUM GRAY

LIGHT GRAY

LINE ORANGE

LIGHT GRAY

MEDIUM GRAY

LINE ORANGE

PRIMARY - ORANGE ACCENT

TEXTRON SYSTEMS
COLOR RATIOS
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TEXTRON SYSTEMS
COLOR RATIOS

MEDIUM GRAY

DARK OR  NAVY BLUE

LIGHT BLUE

DARK GRAY

MEDIUM GRAY

LIGHT BLUE

SECONDARY - BLUE ACCENT

DARK BLUE SHOWN HERE
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MEDIUM GRAY

LIGHT ORANGE

LINE ORANGE

DARK OR NAVY BLUE

MEDIUM GRAY

LINE ORANGE

SECONDARY - ORANGE ACCENT

TEXTRON SYSTEMS
COLOR RATIOS

DARK BLUE SHOWN HERE



30

TYPOGRAPHY2.3
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PRIMARY  
FONTS
Consistent use of our primary corporate typefaces 

– Arial & Arial Narrow – reinforces Textron Systems 

identity. These clean and practical system fonts are 

ideal for body copy in letters, memos, brochures and 

PowerPoint. It looks most effective when set in 8, 9, 

10, 11 and 12pt type. 

Arial Bold - text

Arial Regular - text 

ARIAL
Bold

Regular

Figures

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

A B C D E F G H I J K L M
N O P Q R S T a U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

LETTERS
DOCUMENTS
PPT
FLYERS

USAGE
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Arial Narrow Bold - text

Arial Narrow Regular - text 

ARIAL NARROW
Bold

Regular

Figures

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

A B C D E F G H I J K L M
N O P Q R S T a U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

LETTERS
DOCUMENTS
PPT
FLYERS
BUSINESS CARDS

EMAIL
SIGNATURE

USAGE

PRIMARY  
FONTS



33

ARIAL NARROW

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

A B C D E F G H I J K L M
N O P Q R S T a U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

Our secondary fonts – Oswald, Quattrocento Sans 

and Avenir – are for use as headers on our website 

and marketing materials such as brochures, 

advertising and merchandise. 

MARKETING
FONTS

OSWALD Bold - Headlines

OSWALD Medium - Sub-Headlines

OSWALD
Bold

Medium

Figures - Semibold

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

ADS
POSTERS
BANNERS
PPT
TRADESHOW

USAGE
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QUATTROCENTO SANS
Bold - Headlines

QUATTROCENTO SANS 
Regular - Sub-Headlines

QUATTROCENTO SANS
Bold

Regular

Figures

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

A B C D E F G H I J K L M

N O P Q R S T a U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

ADS
POSTERS
BANNERS
PPT
TRADESHOW

USAGE

MARKETING
FONTS
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QUATTROCENTO SANS

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

A B C D E F G H I J K L M

N O P Q R S T a U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

Avenir Black - text

Avenir Medium - text

AVENIR
Black

Medium

Figures - Medium

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

A B C D E F G H I J K L M
N O P Q R S T a U V W X Y Z
a b c d e f g h i j k l m
n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

PPT
ADS
TRADESHOW
OPERATING UNIT
IDENTIFIERS
- LETTERHEAD
- BUSINESS CARDS

USAGE

MARKETING
FONTS
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Text

Text

Text

SUBHEADLINE

HEADLINE

SUBHEADLINE

FONT
HIERARCHY

Case sensitive - Avenir Roman

Case sensitive - Avenir Book

Case sensitive - Arial Regular

PRINT TEXT:

PRINT TEXT:

PRINT AND PPT TEXT:

All Caps - Oswald Bold

All Caps - Oswald Medium

All Caps - Quattrocento Sans Bold

All Caps - Quattrocento Sans Regular

PRIMARY HEADLINE:

PRIMARY SUB-HEADLINE:

SECONDARY HEADLINE:

SECONDARY SUB-HEADLINE:

HEADLINE

The styling and placement of all type, should 

guide the viewer through the content in order of 

importance.  Use the following hierarchy for headers 

and sub-headers to create a cohesive and consistent 

branding identity. 
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BRANDING ELEMENTS2.4
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In addition to our logos, color and fonts, we have 

additional design elements available for use. The 

line element can be incorporated in your design 

but must be used consistently and in the proper 

approved forms. The below line elements cannot 
be applied to any logos or logo lockups. 

See color theme section for appropriate color 

combination uses.

TEXTRON SYSTEMS
BRANDING LINE

COLOR: LINE ORANGE

COLOR: LIGHT BLUE

1pt
2pt

1pt
2pt

5pt

5pt

Pantone:                      7564

4-color (CMYK):      C:8.44 M:47.46 Y:100 K:.15

RGB:                                 R:230 G:147 B:0

HEX:                            #E69300

Pantone:                   2995

4-color (CMYK):     C:73.29 M:21.27 Y:.95 K:0

RGB:                           R:31 G:160 B:216

HEX:                            #1FA0D8
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Transparent overlays are an additional branding 

element available for use. They are designed to be 

used over wide environment images, with text. 

The gray transparencies are used over color images 

for both Textron Systems and Textron Systems Civil & 

Commercial.

Blue transparencies are used over black and white 

images for Textron Systems branding. 

Orange transparencies are used over black and white 

images for Textron Systems Civil & Commercial. 

TEXTRON SYSTEMS
TRANSPARENCY OVERLAYS

PERCENTAGES

ORANGE TRANSPARENCY

Pantone:                      7564

4-color (CMYK):      C:8.44 M:47.46 Y:100 K:.15

RGB:                                 R:230 G:147 B:0

HEX:                            #E69300

80% 60% 40%

PERCENTAGES

BLUE TRANSPARENCY

Pantone:                      2995

4-color (CMYK):      C:73.29 M:21.27 Y:.95 K:0

RGB:                                 R:31 G:160 B:216

HEX:                            #1FA0D8

80% 60% 40%

PERCENTAGES

GRAY TRANSPARENCY

Pantone:                      Cool Gray 11C

4-color (CMYK):      C:66.44 M:59.39 Y:58.05 K:41.15

RGB:                                 R:71 G:71 B:71

HEX:                            #474747

80% 60% 40%

TEXTRON SYSTEMS 
CIVIL & COMMERCIAL

USAGE

TEXTRON SYSTEMS

USAGE

TEXTRON SYSTEMS

TEXTRON SYSTEMS 
CIVIL & COMMERICAL

USAGE
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ICONOGRAPHY2.5
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Simple and clean icons represent our product and 

service specifications. Approved icons are represented 

either on their own or in a circle. They are available in 

medium gray, white, light blue or line orange.

Icon files for internal use can be found at: 

http://eric2-1.textron.com/TextronSystems/TSC_
COM_DPT/Templates/Pages/default.aspx

If you require additional icons please contact 

marketing@textronsystems.com.

ICONOGRAPHY

Spacing 

Always include a space 
around each icon equaling the 
diameter divided by 4. Keep 
spacing equal between icons if 
placed in a row or column. 

Font - Titles

Avenir Roman
All CAPS
Gray with gray icon
White with white icon
Outside the icon sapcing
Below or to the right of icon

MEDIUM GRAY, LIGHT BLUE AND 
LINE ORANGE ON WHITE

PRODUCT
REPAIR

DIAMETER

ICONS WITH TITLE OPTIONS

SPACING

POWER
SUPPLY

Diameter of circle divided by 4

Diameter
4
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ICONOGRAPHY

WHITE ON SOLID BACKGROUNDS AND IMAGES

DIAMETERDIAMETER DIMENSIONS

PRODUCT
REPAIR

DIAMETER
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PHOTOGRAPHY STYLE2.6
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Our visual identity relies on strong imagery, and 

should document the customer and/or employee 

experience in an authentic way that allows the user 

to identify with the subject matter. 

Our images contain a mix of environments, products 

and people. 

TEXTRON SYSTEMS
IMAGERY STYLE

Environment

These images portray the 
environments in which we work 
in, and can include products. 
The photography includes the 
foreground and background, 
which makes these images ideal 
background images for design. 

Product

These images are focused specifically 
on the product and its detail. Ideal for 
highlighting product specifications. 

People

These images show our products 
and services in action. Ideal for 
advertising and tradeshow materials. 
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To create a consistent visual identity please use 

the following guidelines when using images in your 

branded materials.

TEXTRON SYSTEMS
IMAGERY DO’S AND DON’TS

We prefer single imagery to 

keep our communications 

clean. However, there are 

some instances where 

inset imagery, may be 

needed to emphasize the 

presentation or message. 

Our branding works best 

with full frame imagery as 

opposed to montages.

In instances where more 

than one image is used 

on the same page, a mix 

of images should be used. 

Never run together images 

that depict the same 

emotion or the same 

camera angle. 

© 2016 Textron Inc., Textron Systems Corporation, AAI Corporation, Overwatch Systems, Ltd., Avco Corporation, TRU Simulation + Training, Inc.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque erat 
tellus, convallis vitae consectetur a, luctus sed quam. feugiat neque. 

Maecenas pharetra quam id libero pretium, non efficitur metus malesuada.

© 2016 Textron Inc., Textron Systems Corporation, AAI Corporation, Overwatch Systems, Ltd., Avco Corporation, TRU Simulation + Training, Inc.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque erat 
tellus, convallis vitae consectetur a, luctus sed quam. feugiat neque. 

Maecenas pharetra quam id libero pretium, non efficitur metus malesuada.X
X
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The layout of all images needs to be 

clean and simple.

X
X

TEXTRON SYSTEMS
IMAGERY DO’S AND DON’TS CONTINUED

X
X

BEVELED EDGES

REFLECTIONS

DROP SHADOW EDGES

FEATHERED EDGES

DON’TS

DO’S
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TEXTRON SYSTEMS
COMMISSIONING PHOTOGRAPHY
When commissioning artwork, the following 

guidelines ensure we produce images that fit our 

visual identity and can be used in a number of 

applications. 

• Photograph products from all angels, 
focusing on key features.

• Communicate to the photographer if 
there is a plan to Photoshop details on the 
product or in the scene.

• If the photography includes customers 
or employees, ensure that you have their 
consent to use the images in marketing 
materials. Take note of facial expressions 
in images.

• If using costumes, such as uniforms, 
ensure that they are correctly worn.

• If shooting products in a scene, ensure 
that you capture a wide angle of the 
image with space around all sides of the 
product. This will ensure that the image 
is adaptable and can be used as an 
environment shot.

WIDE SHOT

CLOSE SHOT
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ELEMENTS IN USE 3
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ADVERTISING3.1
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Consistent use of our visual identity in all Textron 

Systems advertising strengthens our brand. Please 

use the following guidelines when creating digital 

and print advertising. All advertising materials need 

to be approved by marketing and legal before use. 

Email marketing@textronsystems.com for any 

questions or guidance.

TEXTRON SYSTEMS
ADVERTISING

Logo

Use the Textron Systems lockup with 

line or the Civil & Commercial logo for all 

advertising, centered in the footer. 

Font

Oswald should be used for headlines and 

Avenir Medium or Regular for body text. 

Colors

All advertising should use the primary 

and secondary colors as shown in the 

color theme section starting on page 25. 

By keeping the colors in the same color 

family, this will ensure brand consistency.

Images 

Use full frame imagery where possible and 

follow imagery guidelines starting on page 

51 for consistency. Use full color photos 

when possible.

Footer

A white footer is to be placed at the bottom 

of advertising, and include the centered 

logo and copyright.

Branded Element

The 5pt line and transparencies should be 

used in corresponding colors for Textron 

Systems and Textron Systems Civil & 

Commercial. 

Copyright

All advertisements must include the 

appropriate copyright and trademark 

information for the products shown in the 

publication. Ensure that the copyright is 

placed at the bottom of the footer.

See legal notices on page 107.
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Insert appropriate copyright

Lorem ipsum dolor sit amet, 
consectetur  adipiscing elit. 
Pellentesque erat tellus, convallis 
vitae consectetur a, luctus sed quam. 
feugiat neque. Maecenas pharetra 
quam id libero pretium, non efficitur 
metus malesuada.

LARGE
HEADLINE

LOGO LOCKUP

COPYRIGHT

AVENIR MEDIUM

OSWALD BOLD

1 APPROVED  COLOR IMAGEFULL PAGE - PRINT



52

Lorem ipsum dolor sit amet, consectetur  adipiscing 
elit. Pellentesque erat tellus, convallis vitae 
consectetur a, luctus sed quam. feugiat neque. 
Maecenas pharetra quam id libero pretium, non 
efficitur metus malesuada. Lorem ipsum dolor sit 
amet, consectetur  adipiscing elit.

Insert appropriate copyright

LARGE
HEADLINE

Insert appropriate copyright

Lorem ipsum dolor sit amet, consectetur  
adipiscing elit. Pellentesque erat tellus, 
convallis vitae consectetur a, luctus sed 
quam. feugiat neque. Maecenas pharetra 
quam id libero pretium, non efficitur metus.

LARGE
HEADLINE

HALF PAGE - PRINT

QUARTER PAGE - PRINT



53

CALL TO ACTION

HEADLINE
SUBHEADLINE

CALL TO ACTION

HEADLINE
SUBHEADLINE

LEADERBOARD - DIGITAL

MPU - DIGITAL SKYSCRAPPER  - DIGITAL

CALL TO ACTION

HEADLINE
SUBHEADLINE
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TEXTRON SYSTEMS
DATA SHEETS
Consistent use of our visual identity in all Textron 

Systems advertising strengthens our brand. Please 

use the following guidelines when creating product 

data sheets. 

Logo

Use the Textron Systems lockup with line 

or the Civil & Commercial logo for all data 

sheets, centered in the footer. 

Font

Oswald should be used for headlines and 

Avenir Medium or Regular for body text. 

Colors

All product data sheets should use the 

primary and secondary colors as shown in 

the color theme section starting on page 

25. By keeping the colors in the same color 

family, this will ensure brand consistency.

Images 

Use full frame, full color imagery where 

possible and follow imagery guidelines 

starting on page 51 for consistency.

Footer

Include the centered logo and copyright.

Branded Element

The 5pt line and transparencies should be 

used in corresponding colors for Textron 

Systems and Textron Systems Civil & 

Commercial. 

Copyright

All data sheets must include the 

appropriate copyright and trademark 

information for the products shown in the 

publication. Ensure that the copyright is 

placed at the bottom of the second page.

See legal notices on page 107.
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LOREM IPSUM DOLOR SIT EMAT

HEADLINE TITLE

www.textronsystems.com/unmannedsystems

LOREM IPSUM DOLOR SIT EMAT CONSECTETUR ADIPISCING ELIT. 
PELLENTESQUE ERAT TELLUS CONVALLIS
Lorem ipsum dolor sit amet, consectetur  adipiscing elit. Pellentesque erat tellus, convallis 
vitae consectetur a, luctus sed quam. feugiat neque. Maecenas pharetra quam id libero 
pretium, non efficitur metus malesuada. Lorem ipsum dolor sit amet, consectetur  
adipiscing elit. Pellentesque erat tellus, convallis vitae consectetur a, luctus sed quam. 
feugiat neque. Maecenas pharetra quam id libero pretium, non efficitur metus malesuada. 
Lorem ipsum dolor sit amet, consectetur  adipiscing elit.

Unmanned Systems
124 Industry Lane, Hunt Valley, MD 21030 800.655.2616 | unmannedsystems@textronsystems.com

LOREM IPSUM DOLOR SIT EMAT
CONSECTETUR ADIPISCING ELIT

PELLENTESQUE ERAT TELLUS CONVALLIS

Lorem ipsum dolor sit amet, consectetur  adipiscing elit. Pellentesque erat 
tellus, convallis vitae consectetur a, luctus sed quam. feugiat neque. 
Maecenas pharetra quam id libero pretium, non efficitur metus malesuada.

Lorem ipsum dolor sit amet, consectetur  adipiscing elit. 
Pellentesque erat tellus, convallis vitae consectetur a, luctus sed 
quam. feugiat neque. Maecenas pharetra quam id libero pretium, 
non efficitur metus malesuada. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Pellentesque erat tellus, convallis vitae consectetur a, luctus sed 
quam. feugiat neque. Maecenas pharetra quam id libero pretium, 
non efficitur metus malesuada. Lorem ipsum dolor sit amet, 
consectetur  adipiscing elit.

Lorem ipsum dolor sit amet, consectetur  adipiscing elit. 
Pellentesque erat tellus, convallis vitae consectetur a, luctus sed 
quam. feugiat neque. Maecenas pharetra quam id libero pretium, 
non efficitur metus malesuada. 

© 2016 Textron Inc., Textron Systems Corporation, AAI Corporation, Overwatch Systems, Ltd., Avco Corporation, TRU Simulation + Training, Inc.

CHARACTERISTICS & BENEFITS
ICON TITLE
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque erat tellus, 
convallis vitae consectetur a, luctus sed 
quam. feugiat neque.

ICON TITLE
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque erat tellus, 
convallis vitae consectetur a, luctus sed 
quam. feugiat neque.

ICON TITLE
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque erat tellus, 
convallis vitae consectetur a, luctus sed 
quam. feugiat neque.

ICON TITLE
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque erat tellus, 
convallis vitae consectetur a, luctus sed 
quam. feugiat neque.

ICON TITLE
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque erat tellus, 
convallis vitae consectetur a, luctus sed 
quam. feugiat neque.

ICON TITLE
Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Pellentesque erat tellus, 
convallis vitae consectetur a, luctus sed 
quam. feugiat neque.

Lorem ipsum dolor sit amet, 
consectetur  adipiscing elit. 
Pellentesque erat tellus, 
convallis vitae consectetur a, 
luctus sed quam. feugiat neque.

Lorem ipsum dolor sit amet, 
consectetur  adipiscing elit. 
Pellentesque erat tellus, 
convallis vitae consectetur a, 
luctus sed quam. feugiat neque.

Lorem ipsum dolor sit amet, 
consectetur  adipiscing elit. 
Pellentesque erat tellus, 
convallis vitae consectetur a, 
luctus sed quam. feugiat neque.

Lorem ipsum dolor sit amet, 
consectetur  adipiscing elit. 
Pellentesque erat tellus, 
convallis vitae consectetur a, 
luctus sed quam. feugiat neque.

FRONT

BACK

OSWALD
AVENIR MEDIUM

APPROVED IMAGES

LIGHT BLUE OR LINE ORANGE

AVENIR MEDIUM

AVENIR BOOK

LOGO LOCKUP

AVENIR ROMAN

AVENIR MEDIUM

AVENIR BOOK

LIGHT BLUE OR LINE ORANGE

LOGO LOCKUP
AVENIR ROMAN

APPROVED IMAGES
LIGHT BLUE

LIGHT BLUE SHOWN HERE

LIGHT BLUE SHOWN HERE
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PRINT3.2
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Using consistent letterheads across Textron Systems 

is an opportunity to create brand alignment. 

Letterhead layout, fonts, colors and images should 

not be added to or altered.

Template files can be found at:

http://eric2-1.textron.com/TextronSystems/TSC_
COM_DPT/Templates/Pages/default.aspx
If you require additional letterhead templates please 

contact marketing@textronsystems.com.

TEXTRON SYSTEMS
LETTERHEAD

Size

8.5 x 11 inches

Paper

White

Fonts

Use Arial or Arial Narrow for the body text

Logo

Textron Systems lockup with line centered 
at the top

Footer

Line - 1pt centered at the bottom
Website - 12pt Avenir Medium CAPS, 
centered, underneath line

WWW.TEXTRONSYSTEMS.COM
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Size

8.5 x 11 inches
A4 - Electronic Systems

Paper

White

Fonts

Use Arial or Arial Narrow for the body text

Logo

Textron Systems lockup with line 
centered at the top

Footer

Line - 1pt centered at the bottom
Website - 12pt Avenir Medium CAPS, right 
justified, underneath line
Operating Unit Identifier - 12pt Avenir 
Medium CAPS, left justified, underneath line

TEXTRON SYSTEMS WITH OPERATING UNIT IDENTIFIER
LETTERHEAD

WWW.TEXTRONSYSTEMS.COMADVANCED INFORMATION SOLUTIONS
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TEXTRON SYSTEMS CIVIL & COMMERCIAL
LETTERHEAD

Size

8.5 x 11 inches

Paper

White

Fonts

Use Arial or Arial Narrow for the body text

Logo

Textron Systems Civil & Commercial 
lockup centered at the top

Footer

Line - 1pt centered at the bottom
Website - 12pt Avenir Medium CAPS, 
centered, underneath line

CIVILCOMMERCIAL.TEXTRONSYSTEMS.COM
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Using consistent business card designs across 

Textron Systems is an opportunity to create brand 

alignment while relaying contact information. The 

business card is designed to maximize contact 

information, and only personal information should 

be altered. Format, colors and images should not be 

added to or altered.

TEXTRON SYSTEMS
BUSINESS CARD

Size

3.5 x 2 inches

Paper

White

Fonts

Avenir Book 8pt - website
Arial Narrow - contact information
Bold 11pt - Name
Book 11pt - titles, operating unit 
Book 10pt - email, address, phone numbers
Book Oblique 8pt - legal entity

Front

Textron Systems lockup with 
line centered front

Back

Contact information 
1pt orange line as divider
Textron Systems logo

FRONT

BACK

WWW.TEXTRONSYSTEMS.COM

FIRST AND LAST NAME
Title Line 1
Title Line 2
Title Line 3
Operating Unit Identifier

email@textronsystems.com
o: xxx.xxx.xxxx | c:xxx.xxx.xxxx | f: xxx.xxx.xxxx
Address Line1
Address Line 2

Legal Business Entity If Applicable
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Size

3.5 x 2 inches

Paper

White

Fonts

Avenir Book 8pt - website
Arial Narrow - contact information
Bold 11pt - Name
Book 11pt - titles, operating unit 
Book 10pt - email, address, phone numbers

Front

Textron Systems Civil & Commercial
 lockup centered front

Back

Contact information 
1pt orange line as divider
Textron Systems logo

FRONT

BACK

TEXTRON SYSTEMS CIVIL & COMMERCIAL
BUSINESS CARD

FIRST AND LAST NAME
Title Line 1
Title Line 2
Operating Unit Identifier

email@textronsystems.com
o: xxx.xxx.xxxx | c:xxx.xxx.xxxx | f: xxx.xxx.xxxx
Address Line1
Address Line 2

CIVILCOMMERCIAL.TEXTRONSYSTEMS.COM
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Using consistent email signatures across Textron 

Systems is an opportunity to create brand 

alignment, while relaying contact information. 

The signature is designed to maximize contact 

information, and only personal information should 

be altered. Format, colors and images should not be 

added to or altered.

Template files can be found at:

http://eric2-1.textron.com/TextronSystems/TSC_
COM_DPT/Templates/Pages/default.aspx

TEXTRON SYSTEMS
EMAIL SIGNATURES

FIRST AND LAST NAME
Title Line 1
Title Line 2
Title Line 3
Operating Unit Identifier
o: xxx.xxx.xxxx | c: xxx.xxx.xxxx

www.textronsystems.com

Arial Narrow Bold 11pt

Arial Narrow Regular 11pt

Logo Lockup

Website with hyperlink
Social Media Icons with links

Legal Business EntityArial Narrow Italic 9pt

FIRST AND LAST NAME
Title Line 1
Title Line 2
Title Line 3
Operating Unit Identifier
o: xxx.xxx.xxxx | c: xxx.xxx.xxxx

civilcommercial.textronsystems.com

Arial Narrow Bold 11pt

Arial Narrow Regular 11pt

Logo Lockup

Website with hyperlink
Social Media Icons with links

FIRST AND LAST NAME
Title Line 1
Title Line 2
Title Line 3
Operating Unit Identifier
o: xxx.xxx.xxxx | c: xxx.xxx.xxxx
Address Line

civilcommercial.textronsystems.com

Arial Narrow Bold 11pt

Arial Narrow Regular 11pt

Logo Lockup

Website with hyperlink
Social Media Icons with links

WITH ADDRESS

WITHOUT ADDRESS
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vCards can be a convenient way to share contact 

information. They are valuable to use for initial 

correspondence but sending it every time is 

redundant, as they add to the email file size and 

appear as attachments.

Template files can be found at:

http://eric2-1.textron.com/TextronSystems/TSC_
COM_DPT/Templates/Pages/default.aspx

TEXTRON SYSTEMS
V-CARD EMAIL SIGNATURES

WWW.TEXTRONSYSTEMS.COM

FIRST AND LAST NAME
Title Line 1
Title Line 2
Operating Unit Identifier

email@textronsystems.com
o: xxx.xxx.xxxx | c:xxx.xxx.xxxx | f: xxx.xxx.xxxx
Address Line1
Address Line 2

FIRST AND LAST NAME
Title Line 1
Title Line 2
Title Line 3
Operating Unit Identifier

email@textronsystems.com
o: xxx.xxx.xxxx | c:xxx.xxx.xxxx | f: xxx.xxx.xxxx
Address Line1
Address Line 2

Legal Business Entity If Applicable

CIVILCOMMERCIAL.TEXTRONSYSTEMS.COM
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TRADESHOW3.3
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When developing tradeshow designs, guidelines 

have been provided in order to create a consistent 

visual identity while adapting to your booth 

requirements. 

TEXTRON SYSTEMS
TRADESHOW GRAPHICS

Logo

Use the Textron Systems lockup with 
Line for all tradeshow graphics, centered 
in the header or footer depending on 
application.

Font

Oswald should be used for headlines and 
Avenir Medium or Regular for body text. 

Colors

All tradeshow graphics should use the 

primary and secondary colors as shown 

in the color theme section starting on 

page 25. By keeping the colors in the 

same color family, this will ensure brand 

consistency.

Images

Use full frame imagery where possible. 

Operating Unit Identifier

If an Operating Unit Identifier is needed 
place it centered below the logo lockup 
with the correct “x” space from the logo. 
See page 13 for logo lockup spacing. 

COUNTER

MONITOR

42” MONITOR

Visual Size - 71.5”h x 48”w
Bleed Size - 75.5”h x 52”w

LIVE AREA

BLEED AREA

FRONT BACK
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TEXTRON SYSTEMS
TRADESHOW GRAPHIC EXAMPLES

BACKWALL

LOGO LOCKUP
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POWERPOINT3.4
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PowerPoint templates have been created to be 

functional elements of Textron Systems’ visual 

identity.

Official Textron Systems PowerPoint templates must 

be used whenever you are presenting in an official 

capacity for Textron Systems.

Template files can be found at:

http://eric2-1.textron.com/TextronSystems/TSC_
COM_DPT/Templates/Pages/default.aspx

Please use the following guidelines when creating a 

PowerPoint. 

TEXTRON SYSTEMS
POWERPOINT

Cover Page

Include the Textron Systems or Textron Systems 
Civil & Commercial logos, presentation title, date 
and presenter name. 

Cover image should be one strong full frame 
image. Environment shots are suggested, as they 
can be covered with transparencies and text. 

Footer

Footers need to include either the Textron 
Systems or Textron Systems Civil & Commercial 
lockup, page number and copyright in medium 
gray or white depending on the background.

Copyright

The most recent copyright legally needs to be 
included on each slide.

See copyright on 107 page.

Font
Primary corporate typefaces –  Arial & Arial 
Narrow – must be used. In order for the text to 
be readable in print and on screen you should 
aim to keep text to a minimum of 16-18pts. 

Colors

PowerPoint graphics should use the primary and 

secondary colors as shown in the color theme 

section starting on page 25. By keeping the colors 

in the same color family, this will ensure brand 

consistency.

Images

Use single images where possible and follow 
imagery guidelines starting on page 51 for 
consistency. 

Content 

Slides with too much information can overwhelm 
viewers. Focus on your main points, and consider 
presenting information over several slides or 
providing supporting documents for detailed 
information. 
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COVER SLIDES

TEXTRON SYSTEMS
POWERPOINT
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COLOR SLIDES

TEXTRON SYSTEMS
POWERPOINT



71

TEXT SLIDES

X

TEXTRON SYSTEMS
POWERPOINT
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ALTERNATIVE BASIC COVER SLIDES

TEXTRON SYSTEMS
POWERPOINT
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ALTERNATIVE BASIC TEXT SLIDE

TEXTRON SYSTEMS
POWERPOINT
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VIDEO3.5
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Our visual identity extends to the videos we create 

internally and externally. Please use the following 

guidelines when creating new video assets.  

TEXTRON SYSTEMS
VIDEO

Logo Animation

Custom logo animations have been created for 
Textron Systems and Textron Systems Civil & 
Commercial, and must be used in the opening 
and closing of all Textron Systems videos. 

If you are creating a video loop or showing 
several videos in a presentation, the logo 
animation is only to be used in the closing of the 
video. 

Font

Oswald should be used for headlines and Avenir 
Medium or Regular and Arial Regular for body 
text.

Colors

Textron Systems videos should use the primary 

and secondary colors as shown in the color 

theme section starting on page 25. By keeping 

the colors in the same color family, this will 

ensure brand consistency.

Lower Third

Lower third templates have been created and all 
videos can use one of the designated options, in 
the correct colors. 

Sound

Music used in videos must align with the tone or 
our brand – bold and determined. Music must be 
licensed and line up with our approved styles. 

Copyright

All videos must include the appropriate copyright 
and trademark information for the products shown 
in the video. 

Copyrights are to be placed at the close of the 
video.

See copyright information on page 107.

Approvals

All videos must be approved through the marketing 
and legal department and other appropriate 
channels depending on content, such as 
government agencies or customers.

Any questions, please email
marketing@textronsystems.com
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TEXTRON SYSTEMS
VIDEO ANIMATIONS

LOGO OPTIONS LOWER THIRD OPTIONS
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WEBSITE3.6
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TEXTRON SYSTEMS
WEBSITE
Our visual identity is most publicly prominent on our 

website. When making changes or creating micro-

sites, please use the following guidelines to ensure 

our identity is consistent and cohesive.

Logo

Use the Textron Systems Logo or lockup 
with line and the Textron Systems Civil & 
Commercial logo.  

Font

Oswald and Quattrocento Sans

Colors

R:0 G:85 B:150 | Textron Blue
R:0 G:0 B:0 | Systems Black
R:230 G:147 B:0 | Line Orange
R:31 G:160 B:216 | Light Blue
White

Images

Use strong imagery that documents the 
customer and/or employee experience 
in an authentic way and follow imagery 
guidelines starting on page 51 for 
consistency. 

COVER PAGE LAYOUT

MISSION PAGE LAYOUT
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TEXTRON SYSTEMS WEBSITE

LOGO LOCKUP

LOGO LINE ORANGE

OSWALD

APPROVED IMAGES

APPROVED IMAGE

TEXTRON BLUE

CIVIL & COMMERCIAL MICROSITE
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SOCIAL MEDIA3.7
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TEXTRON SYSTEMS
SOCIAL MEDIA
Social media is an important channel of 

communication with our employees, prospective 

employees, customers and other key audiences. 

These guidelines are intended to provide support 

for the departments who manage Textron Systems 

social media activity online.

Voice & Tone

Social media is somewhat informal. When 
communicating through social media channels, 
its important to consider the target audience 
and use a voice that appeals to followers. 

Valuable Content

Create and share unique content that adds 
value, and rises above the noise on social 
media. Providing valuable content goes a long 
way in engaging our audiences. In addition to 
creating content, ensure that you engage with 
followers and answer questions.

Keep It Short

Keep messages brief – shorter messages earn 
higher engagements than longer messages. 

Be Transparent

Be as transparent as possible. Be honest and 
acknowledge mistakes or when you don’t have 
an answer. 

Handling the Negative

Everyone has the right to share his/her opinions, 
whether positive or negative. However, there will 
be times when appropriate actions are needed 
in response to particular posts. Your first instinct 
should not be to delete a post because you disagree 
with it. If possible, use the opportunity to solve a 
problem or generate a productive discussion. 

Need help deciding how to handle a negative 
comment? Contact marketing@textronsystems.com

Banner Images

Use full frame, full color, high resolution imagery 
where possible and follow imagery guidelines 
starting on page 51 for consistency.



82

LOGO LOCKUPS
SOCIAL MEDIA
Social Media badges are available, for both Textron 

Systems and Textron Systems Civil & Commercial.  

These badges are designed specifically for social 

media platforms and must be used consistently and 

in only the proper approved forms. 

TEXTRON SYSTEMS 
CIVIL & COMMERCIAL

TEXTRON SYSTEMS

Font

Custom fonts

Colors

All social media graphics should use 

the primary and secondary colors 

as shown in the color theme section 

starting on page 25. By keeping the 

colors in the same color family, this 

will ensure brand consistency.

Do not alter the color of the TS logo 

for Textron Systems and Textron 

Systems Civil & Commercial. 

FACEBOOK EXAMPLE

TWITTER EXAMPLE
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INTERNAL COMMUNICATIONS3.8
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TEXTRON SYSTEMS
EMAIL NEWSLETTERS
Using consistent email banners for CEO and GM 

internal communications is an opportunity to create 

brand alignment. Format, colors and images should 

not be added to or altered.

If you require additional templates please contact: 

marketing@textronsystems.com.

TITLE
WITH GM NAME

INSERT 
GM 

PHOTO

HEADER

FOOTER

Header Font

Oswald should be used for headlines and 
Quattrocento Sans for the GM name. 

Images 

Use full frame imagery where possible and 
follow imagery guidelines on page 51 for 
consistency. Use full color photos when 
possible.

Footer Logo

Use the Textron Systems lockup with line 
or the Civil & Commercial logo for all email 
banners, centered in the footer. 

Branded Element

The 5pt line and transparencies should be 
used in corresponding colors.

Colors

All email banner graphics should use the 

primary and secondary colors as shown in 

the color theme section starting on page 

25. By keeping the colors in the same color 

family, this will ensure brand consistency.
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TEXTRON SYSTEMS
POSTERS | FLYERS | BANNERS
Consistent use of our visual identity in all Textron 

Systems marketing and communications materials 

strengthens our brand. Please use the following 

guidelines when creating materials. 

All materials need to be approved by marketing and 

legal before use. For any questions or guidance email 

marketing@textronsystems.com.

Logo

Use the Textron Systems lockup with 
line or the Civil & Commercial logo for all 
marketing materials, centered in the footer 
or header. 

Font

Oswald should be used for headlines and 
Avenir Medium or Regular for body text. 

Colors

All graphics elements should use the 

primary and secondary colors as shown in 

the color theme section starting on page 

25. By keeping the colors in the same color 

family, this will ensure brand consistency.

Images 

Use full frame imagery where possible and 
follow imagery guidelines on page 51 for 
consistency. Use full color photos when 
possible.

Branded Element
The 5pt line and transparencies should be 
used in corresponding colors.
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TEXTRON SYSTEMS
CREATIVE EXAMPLES

ABOVE & BEYOND
WITH ELLEN LORD

HAVE A QUESTION, COMMENT OR SUGGESTION?
SUBMIT FEEDBACK
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Following a few basic design standards will ensure 

our merchandise promotes Textron Systems and 

advances our brand identity. 

All requests for branded merchandise need to come 

through marketing@textronsystems.com.

TEXTRON SYSTEMS
MERCHANDISING

Logo

Depending on the color and size of the merchandise, 
select the most appropriate logo or logo lockup. 

Fonts

Oswaldo, Quattrocento Sans and Avenir can be used 
for merchandising. 

Color

All merchandising when possible should use the 

primary and secondary colors as shown in the color 

theme section starting on page 25. By keeping the 

colors in the same color family, this will ensure brand 

consistency.

Vendors

Consider using a preferred vendor, as they will be 
familiar with our guidelines. If using a new vendor, 
ensure that they are provided a copy of our branding 
guidelines as a reference. 

Please visit our company store at http://www.
distributorcentral.com/w/textronsystems-idea-
shop/ for a list of preferred vendors, please contact 
marketing@textronsystems.com.
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Shirts

Use the three color logo lockup on white shirts, 

the black logo lockup on a light gray shirt and 

the all white logo lockup on a black shirt.
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TEXTRON SYSTEMS
LEGAL
To drive clarity around our businesses and 

capabilities, each operating unit under the Textron 

Systems Brand uses a simple identifier. Our cross-

segment partners – Lycoming, TRU Simulation 

+ Training Inc. – while part of Textron Systems 

Segment, maintain their own branding identity.

SAMPLE COMPLETE LEGAL NOTICE 

Textron Systems Geospatial Solutions is a business of Textron Systems. ©20XX Overwatch Systems, Ltd. RemoteView, 
GeoCatalog, are trademarks of Overwatch Systems Ltd., ELT is a registered trademark of Overwatch Systems Ltd. 

CONFIDENTIALITY MARKINGS 

All documents need to be marked with COMPANY PRIVATE, COMPANY CONFIDENTIALITY when applicable or other required 
legal notices or markings. Please check with your legal department for the appropriate markings. 

BOILERPLATE ABOUT TEXTRON SYSTEMS

Textron Systems’ businesses develop and integrate products, services and support for aerospace and defense customers, 
as well as civil and commercial customers including those in law enforcement, security, border patrol and critical 
infrastructure protection around the globe. Harnessing agility and a broad base of expertise, Textron Systems’ innovative 
businesses design, manufacture, field and support comprehensive solutions that expand customer capabilities and deliver 
value. Textron Systems consists of its Advanced Information Solutions, Electronic Systems, Geospatial Solutions, Lycoming 
Engines, Marine & Land Systems, Support Solutions, TRU Simulation + Training, Unmanned Systems and Weapon & Sensor 
Systems businesses. More information is available at www.textronsystems.com.

OPERATING UNIT IDENTIFIER

TEXTRON SYSTEMS
SUPPORT SOLUTIONS
ELECTRONIC SYSTEMS
UNMANNED SYSTEMS
TEXTRON SYSTEMS CIVIL & COMMERCIAL
GEOSPATIAL SOLUTIONS
ADVANCED INFORMATION SOLUTIONS
WEAPON & SENSOR SYSTEMS
MARINE & LAND SYSTEMS
TRU SIMULATION + TRAINING INC.
LYCOMING ENGINES

LEGAL ENTITY

Textron Inc.
AAI Corporation
AAI Corporation
AAI Corporation
AAI Corporation
Overwatch Systems, Ltd.
Overwatch Systems, Ltd.
Textron Systems Corporation
Textron Inc.
Tru Simulation + Training, Inc.
Avco Corporation
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TEXTRON SYSTEMS
COPYRIGHT & TRADEMARKS
Textron Systems markings, copyright and 

trademarks are valuable assets. In following 

these guidelines, you help us protect our valuable 

ownership and strengthen our brand identity. 

COPYRIGHT NOTICE 

Within the legal text in external communication materials, copyright notices are preceded by 
a description of the featured business in relation to Textron Systems. Following the business 
statement, the copyright for the communication component is attributed to the legal business 
entity, as opposed to new Operating Unit Identifier. 

SAMPLE COPYRIGHT NOTICE (Textron Systems’ Geospatial Solutions business): 

Textron Systems Geospatial Solutions is a business of Textron Systems. © 20XX Overwatch 
Systems, Ltd. All right reserved.

COPYRIGHT TEMPLATE

Textron Systems [INSERT OPERATING UNIT HERE] is a business of Textron Systems. © 20XX 
[INSERT LEGAL ENTITY HERE]. All right reserved.

TRADEMARK NOTICE 

Within the legal text in external communication materials, ownership of trademarks, service 
marks and design marks will be attributed to each legal business entity, as opposed to operating 
unit references. Please work with your point of contact in Marketing and Legal to ensure proper 
execution of all legal copy within external communication materials. 

SAMPLE TRADEMARK

RemoteView and GeoCatalog are trademarks of Overwatch Systems Ltd., ELT is a registered 
trademark of Overwatch Systems Ltd. 

TRADEMARK TEMPLATE

[INSERT PRODUCT NAME] is a trademark of [INSERT LEGAL ENTITY HERE]. 

If the trademark is registered the language should read: 
[INSERT PRODUCT NAME] is a registered trademark of [INSERT LEGAL ENTITY HERE].
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CONTACTS3.11

For questions about the Textron Systems Brand Style 
Guidelines or to request templates, logos, and support 
materials, please email marketing@textronsystems.com



E-mail & Web

E-Mail:     marketing@textronsystems.com

Web:        http://eric2-1.textron.com/TextronSystems/TSC_COM_DPT/Home/Pages/default.aspx


